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THE °CLIMATE GROUP
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MISSION

To catalyze business & government 
leadership on climate change in order to 
put the world on track towards a low 
carbon economy
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ABOUT 
US

>

 
Founded 2004 to act as a hub for business & government 
leadership on climate change

>

 
50 staff

>

 
31 members including Google, HSBC, BP, AIG, Virgin, JPMorgan, 
News Corp, California, New York, London

>

 
Financial support from a wide range of sources – foundations, 
individuals, corporations, governments

>

 
Programmes on Finance/Banking, Consumer Engagement 
(Together.com), Cities, States/Regions, Insurance (US), Green 
Power (with WRI)
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AWAKENING 
TO CLIMATE CHALLENGE



6

– Emerging policies encourage shift in economic activities away 
from a dependence on fossil fuels towards a low carbon future

– Companies from all sectors are responding by taking actions to 
mitigate the build-up of GHGs in the atmosphere to bring 
economic, social and environmental benefits

– Financial sector is ploughing massive investment in technology 
needed to achieve a robust and profitable low carbon economy

GLOBAL ECONOMY: REVOLUTION 
TO A LOW CARBON FUTURE
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– Renewable energy is projected to supply 20% of global power by 2020, 
up from 4% at present

– Production of solar photovoltaic cells grew 45% in 2005, six times the 
level of production in 2000

– The market capitalization of the 85 largest renewable energy companies 
reached US$50 billion in 2005, double that of 2004

– Spend on energy-efficient products in UK during 2005 grew 11% to 1.6 
billion GBPs

– Production of biofuels globally has grown 95% between 2000 and 2005

– Even the newest technology, cars using zero-emission fuel cells, are 
expected by manufacturers to be in mass commercial production by 
2015-2020

- In The Black, 2007, The Climate Group

IN THE BLACK: 
THE GROWTH OF LOW CARBON ECONOMY
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– Renewable energy

– Biofuels

– The manufacturers of energy-smart products and low 
carbon vehicles

– The emerging clean energy and carbon trading markets

COMPANIES WITH 
STARTLING GROWTH
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Major pension funds

Insurance companies

Investment banks

VCs

FINANCIAL INSTITUIONS/INVESTORS 
RESPONDING
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AN EMERGING POSITIVE TREND

Technology

Deployment

Investment

Flow

Policy 

Incentives
Innovation
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Risks and Opportunities

RISKS

Carbon Price

Regulation

Supply Chain/

Market Pressure

Reputation

Climate Impacts

OPPORTUNITY

Energy Efficiency

Low Carbon Power

Clean Technology

Low Carbon Services/Products

People
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STRONG PRIVATE SECTOR STRATEGIES REQUIRED

Awareness of climate change and strategies to respond within the private sector in China
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ENGAGING PUBLIC TO REINFORCE LEADERSHIP: CORPORATE N 
GOVERNMENT
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TOGETHER 

- CATALYZING BEHAVIOUR 
CHANGE
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Barclaycard

National Press campaignDedicated microsite

Web banners
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British Gas- Zero Carbon

TV

National Press
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Marks & Spencer

Instore leaflets/POS National press

E-mail to customers
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Sky

National press

National press

TV Idents across Sky network
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Tesco

National press Tesco.com

Point of Sale

Internal comms (250k)
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Be the change you want to see in the worldGandhi was once asked if he expected India to attain the same standard 
of living as Britain. He replied:
It took Britain half the resources of the planet to achieve this prosperity. 
How many planets will a country like India require!
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BE PART OF SOLUTIONS

INSTEAD OF PROBLEMS!!!

THANK YOU!!!
WWW.THECLIMATEGROUP.ORG

GLOBAL LEADERSHIP 

ON CLIMATE CHANGE
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